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The E Myth Insurance Store: Why Most
Insurance Businesses Don't Work And What
To Do About It
In an anticipated book on business management for our time, Jack Welch
surveys the landscape of his career running General Electric, one of the
world's largest and most successful corporations. Here he reveals his
philosophy and management style.
One of fantasy’s finest next-generation storytellers continues to break
new ground. Michael J. Sullivan’s trailblazing career began with the
breakout success of his Riyria series: full-bodied, spellbinding fantasy
adventures whose imaginative scope and sympathetic characters won a
devoted readership and comparisons to fantasy masters Brandon
Sanderson, Scott Lynch, and J.R.R. Tolkien himself. Now Age of Myth
inaugurates an original five-book series. Since time immemorial, humans
have worshipped the gods they call Fhrey, truly a race apart: invincible
in battle, masters of magic, and seemingly immortal. But when a god falls
to a human blade, the balance of power between humans and those they
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thought were gods changes forever. Now only a few stand between
humankind and annihilation: Raithe, reluctant to embrace his destiny as
the God Killer; Suri, a young seer burdened by signs of impending doom;
and Persephone, who must overcome personal tragedy to lead her
people. The Age of Myth is over. The time of rebellion has begun. Magic,
fantasy, and mythology collide in Michael J. Sullivan’s Legends of the
First Empire series: AGE OF MYTH • AGE OF SWORDS • AGE OF
WAR
An instant classic, this revised and updated edition of the phenomenal
bestseller dispels the myths about starting your own business. Small
business consultant and author Michael E. Gerber, with sharp insight
gained from years of experience, points out how common assumptions,
expectations, and even technical expertise can get in the way of running
a successful business. Gerber walks you through the steps in the life of a
business—from entrepreneurial infancy through adolescent growing pains
to the mature entrepreneurial perspective: the guiding light of all
businesses that succeed—and shows how to apply the lessons of
franchising to any business, whether or not it is a franchise. Most
importantly, Gerber draws the vital, often overlooked distinction between
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working on your business and working in your business. The E-Myth
Revisited will help you grow your business in a productive, assured way.
“No business author has touched me as deeply as Michael Gerber has.”
—Jack Canfield, co-creator of the Chicken Soup for the Soul bestselling
book series The legendary Michael Gerber—founder of E-Myth Worldwide
and author of such multi-million copy bestselling classics as The E-Myth
Revisited and E-Myth Mastery—shows you how to go from dreaming
about having your own business to actually doing it in Awakening the
Entrepreneur Within. A highly in-demand keynote speaker whose
company boasts over 52,000 business clients in 145 countries, Michael
Gerber is THE name in small business—and now he demonstrates “How
Ordinary People Can Create Extraordinary Companies.” Making your
dreams real is the first step to creating a successful business—and
Gerber’s Awakening the Entrepreneur Within provides the key.
Who Says Elephants Can't Dance? sums up Lou Gerstner's historic
business achievement, bringing IBM back from the brink of insolvency to
lead the computer business once again.Offering a unique case study
drawn from decades of experience at some of America's top companies
-- McKinsey, American Express, RJR Nabisco -- Gerstner's insights into
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management and leadership are applicable to any business, at any level.
Ranging from strategy to public relations, from finance to organization,
Gerstner reveals the lessons of a lifetime running highly successful
companies.
Leading a veterinary practice can seem like a daunting task, with too few
hours in the day, too many petty management issues, and problems
veterinarians at large practices don't seem to face. The E-Myth
Veterinarian offers you a road map to create a veterinary practice that's
self-sufficient, growing, and highly profitable. Take your practice to
levels you didn't think possible with this unique guide!
A fresh argument for rioting and looting as our most powerful tools for
dismantling white supremacy Looting--a crowd of people publicly,
openly, and directly seizing goods--is one of the more extreme actions
that can take place in the midst of social unrest. Even self-identified
radicals distance themselves from looters, fearing that violent tactics
reflect badly on the broader movement. But Vicky Osterweil argues that
stealing goods and destroying property are direct, pragmatic strategies
of wealth redistribution and improving life for the working class--not to
mention the brazen messages these methods send to the police and the
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state. All our beliefs about the innate righteousness of property and
ownership, Osterweil explains, are built on the history of anti-Black, antiIndigenous oppression. From slave revolts to labor strikes to the modernday movements for climate change, Black lives, and police abolition,
Osterweil makes a convincing case for rioting and looting as weapons
that bludgeon the status quo while uplifting the poor and marginalized. In
Defense of Looting is a history of violent protest sparking social change,
a compelling reframing of revolutionary activism, and a practical vision
for a dramatically restructured society.
The E-Myth Real Estate Brokerage: Why Most Real Estate Brokerage
Firms Don't Work and What to Do about It
Why Great Companies Never Try to Be the Best at Everything
Why Most Small Businesses Don't Work and What to Do About It
In Defense of Looting
Transforming Missions Through Entrepreneurial Strategies
Why Most Small Businesses Run Out of Money and What to Do about It
The E-Myth Manager
The Selfishness of Others
Age of Myth
Page 5/28

Download Ebook The E Myth Insurance Store: Why Most Insurance
Businesses Don't Work And What To Do About It
Simple Changes to Ensure Success
Own the A.I. Revolution: Unlock Your Artificial Intelligence Strategy to
Disrupt Your Competition
Book One of The Legends of the First Empire
Preventing Suicide
Vol. 1The Undiscovered Consumer . . .and the Mistake of Universal Excellence What
do customers really want? And how can companies best serve them? Fred
Crawford and Ryan Mathews set off on what they describe as an "expedition into
the commercial wilderness" to find the answers. What they discovered was a new
consumer -- one whom very few companies understand, much less manufacture
products for or sell products or services to. These consumers are desperately
searching for values, a scarce resource in our rapidly changing and challenging
world. And increasingly they are turning to business to reaffirm these values. As
one consumer put it: "I can find value everywhere but can't find values
anywhere." Crawford and Mathews's initial inquiries eventually grew into a major
research study involving more than 10,000 consumers, interviews with
executives from scores of leading companies around the world, and dozens of
international client engagements. Their conclusion: Most companies priding
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themselves on how well they "know" their customers aren't really listening to
them at all. Consumers are fed up with all the fuss about "world-class
performance" and "excellence." What they are aggressively demanding is
recognition, respect, trust, fairness, and honesty. Believing that they are still in a
position to dictate the terms of commercial engagement, businesses have bought
into the myth of excellence -- the clearly false and destructive theory that a
company ought to be great at everything it does, that is, all the components of
every commercial transaction: price, product, access, experience, and service.
This is always a mistake because "the predictable outcome [is] that the company
ends up world-class at nothing; not well-differentiated and therefore not thought
of by consumers at the moment of need." Instead, Crawford and Mathews
suggest that companies engage in Consumer Relevancy, a strategy of
dominating in one element of a transaction, differentiating on a second, and
being at industry par (i.e., average) on the remaining three. It's not necessary for
businesses to equally invest time and money on all five attributes, and their
customers don't want them to. Imagine the confusion if Tiffany & Co. started
offering deep discounts on diamonds and McDonald's began selling free-range
chicken and tofu. The Myth of Excellence provides a blueprint for companies
seeking to offer values-based products and services and shows how to realize
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the commercial opportunities that exist just beyond their current grasp -opportunities to reduce operating costs, boost bottom-line profitability, and, most
important, begin to engage in a meaningful dialogue with customers.
Disrupt your industry, boost profitability, and grow your business with a powerful
A.I. strategy. Artificial Intelligence (A.I.) is on the verge of disrupting every domain
of human existence. What does that mean for your business? Everything.
Building on the power of A.I. is the factor that will determine success or failure in
the very near future—and this in-depth guide from the man who designed the A.I.
system that famously won Jeopardy provides everything you need to be a leader
in this revolution. Own the A.I. Revolution provides a future-forward look at
A.I.—how it will look in the coming years, the countless business opportunities it
will offer, the risks that come with it—and delivers the knowledge you need to
navigate it all in real and practical ways. You’ll learn how to: •Find the right off-theshelf A.I. solutions for your needs•Perform a cost/benefit analysis of
implementing A.I. into your business strategy•Train and test A.I. before fully
committing•Assemble superior teams to steer your A.I. future•Ensure you remain
current and ahead of the curve You’ll also find interviews with today’s top experts
and A.I. thought leaders on the exciting ways organizations are already
transforming themselves through this revolutionary technology. A.I. sounds scary
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to some, but the best business leaders see it as an opportunity—as a way not
only to drive profits and outpace the competition, but to build value for customers
and make the world a better place. It’s time to face our brave new A.I.-driven
world—and make sure you Own the A.I. Revolution!
This book is two things: the product of my lifelong work conceiving, developing,
and growing the E-Myth way into a business model that has been applied to
every imaginable kind of company in the world, as well as a product of Tony's
extraordinary experience and success in applying the E-Myth to the development
of his equally extraordinary enterprise, Super Lawn Technologies, Inc.
This practical guide, for starting a new practice or maximizing an existing one,
combines the expertise of small business development specialist, Michael Gerber
and practice management coach, Frank Sovinsky, D.C.
Whether we're buying a pair of jeans, ordering a cup of coffee, selecting a longdistance carrier, applying to college, choosing a doctor, or setting up a 401(k),
everyday decisions—both big and small—have become increasingly complex
due to the overwhelming abundance of choice with which we are presented. As
Americans, we assume that more choice means better options and greater
satisfaction. But beware of excessive choice: choice overload can make you
question the decisions you make before you even make them, it can set you up
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for unrealistically high expectations, and it can make you blame yourself for any
and all failures. In the long run, this can lead to decision-making paralysis,
anxiety, and perpetual stress. And, in a culture that tells us that there is no
excuse for falling short of perfection when your options are limitless, too much
choice can lead to clinical depression. In The Paradox of Choice, Barry Schwartz
explains at what point choice—the hallmark of individual freedom and selfdetermination that we so cherish—becomes detrimental to our psychological and
emotional well-being. In accessible, engaging, and anecdotal prose, Schwartz
shows how the dramatic explosion in choice—from the mundane to the profound
challenges of balancing career, family, and individual needs—has paradoxically
become a problem instead of a solution. Schwartz also shows how our obsession
with choice encourages us to seek that which makes us feel worse. By
synthesizing current research in the social sciences, Schwartz makes the counter
intuitive case that eliminating choices can greatly reduce the stress, anxiety, and
busyness of our lives. He offers eleven practical steps on how to limit choices to
a manageable number, have the discipline to focus on those that are important
and ignore the rest, and ultimately derive greater satisfaction from the choices
you have to make.
Using a question and answer format, a psychology professor and dog researcher
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unravels mysteries about the social and emotional lives of dogs, including
whether or not they recognize themselves in a mirror and if they are smarter than
cats. 15,000 first printing.
The best all-around book ever written about the insurance business or any
business for that matter. Do you often feel like you are: > Playing catch-up? >
Reacting to most days rather than managing them? > Struggling with team
communication and cooperation? > Moving from one marketing strategy to
another with little success? > Do you want to learn how to: > Grow the agency
faster? > Improve team morale? > Reduce employee turnover? > Implement
better team training? > Motivate a passionate and caring team? > Build a skilled
and reliable team? > Pass the one month off test?
A Global Imperative
Who Says Elephants Can't Dance?
How Ordinary People Can Create Extraordinary Companies
The Perfect Insurance Agency
Why Most Accounting Practices Don't Work and What to Do About It
Awakening the Entrepreneur Within
The Myth of Excellence
Why Most Optometry Practices Don't Work and what to Do about it
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The Power Principle
The E-Myth Attorney
The Oxford English Dictionary
Do Dogs Dream?: Nearly Everything Your Dog Wants You to Know
How to Turn a Great Idea into a Thriving Business
The Most Successful Small Business in The World
The bestselling author of phenomenally successful and continually vital The E-Myth
Revisited presents the next big step in entrepreneurial management and leadership with
E-Myth Mastery. A practical, real-world program that is implemented real-time into
your business, Gerber begins by engaging the reader in understanding why the
entrepreneur is so critical to the success of any enterprise, no matter how small or
large it may be, and why the mindset of an entrepreneur is so integral to the operating
reality of the organization, of the small business, and the enterprise. He then covers
seven essential skills: Leadership Marketing Money Management Lead Conversion
Lead Generation Client Fulfilment Each of these seven skills is presented through a
specific training module with corresponding tests and exercises that explain the content
and principles to be learned, provide case studies and examples, as well as worksheets
for applying those ideas to the business. Gerber ties it all together by helping readers
put the pieces together in an E-Myth Business, an E-Myth Practice and an E-Myth
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Enterprise. This is the book that will show you the difference between being an
entrepreneur versus doing a job, how to get money when the bank won't give it to you,
how to expand your customer base when big business moves in down the street, how to
develop the best people when you can't afford to pay them competitive wages, how to
increase the predictability of what your business is able to promise, and then how to
keep that promise, every single time, no matter where you are or what you're doing.
Mastery is a business development program that helps you turn your company into a
world-class operation...into a turn-key money machine!
The complete guide to the business of running a successful legal practice Many
attorneys in small and mid-size practices are experts on the law, but may not have
considered their practice as much from a business perspective. Michael Gerber’s The
E-Myth Attorney fills this void, giving you powerful advice on everything you need to
run your practice as a successful business, allowing you to achieve your goals and
grow your practice. Featuring Gerber's signature easy-to-understand, easy-toimplement style, The E-Myth Attorney features: A complete start-up guide you can use
to get your practice off the ground quickly, as well as comprehensive action steps for
maximizing the performance of an existing practice Industry specific advice from two
recognized legal experts that have developed a highly successful legal practice using
Gerber’s principles Gerber’s universal appeal as a recognized expert on small
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businesses who has coached, taught, and trained over 60,000 small businesses The EMyth Attorney is the last guide you'll ever need to make the difference in building or
developing your successful legal practice.
"Running a successful architectural firm is a juggling act. You need expertise in your
area of architecture to provide services to clients. You also need the know-how to run a
small business. You've probably been well prepared by your education and experience
for the technical ins and outs of an architecture firm. Yet what training has prepared
you to run a business?" --Description from publisher.
The minutes and hours following 11th September terror attacks on the World Trade
Center posed the greatest challenge to governance in New York City's history. Mayor
Rudoph Giuliani had barely escaped with his life in the collapse of the first tower.
Fires burned furiously near the site as the other buildings verged on collapse. Air
Force fighter jets criss-crossed the sky to ward off other attacks. And yet in those
moments after the calamity, and in the following days and months, Mayor Giuliani not
only steered the city through the crisis, but did so with an assurance and authority that
was hailed around the world as a model of courageous leadership. In LEADERSHIP,
Giuliani describes vividly the chaos and horror of the twin-towers catastrophe, and
explains how the rules of management he enforced as Mayor enabled him to gain
control of the emergency. These are also the rules, Giuliani makes clear, that anyone
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in a leadership position - from the head of a large corporation to the owner of a corner
shop - can use to inspire others and achieve concrete results.
Running a successful HVAC company is a juggling act. You need expertise in your
area of HVAC to provide services to clients. You also need the know-how to run a small
business.
A guide on how to influence people without coercion or fear explains how to get people
to respect who you are, what you stand for, and where you want to get in life
What does it really take to succeed in business today? In A New Brand World, Scott
Bedbury, who helped make Nike and Starbucks two of the most successful brands of
recent years, explains this often mysterious process by setting out the principles that
helped these companies become leaders in their respective industries. With illuminating
anecdotes from his own in-the-trenches experiences and dozens of case studies of other
winning—and failed—branding efforts (including Harley-Davidson, Guinness, The Gap,
and Disney), Bedbury offers practical, battle-tested advice for keeping any business at
the top of its game.
The E-Myth Veterinarian
Eight Principles for Achieving Brand Leadership in the Twenty-First Century
Why More Is Less, Revised Edition
The Seven Essential Disciplines for Building a World Class Company
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The E-Myth HVAC Contractor: Why Most HVAC Companies Don't Work and What to
Do About It
The E-Myth Chief Financial Officer
Competing on Value
The Paradox of Choice
The E-myth Optometrist
The E-Myth Contractor
The E-Myth Architect
Practice What You Preach
Straight from the Gut
Why Most Contractors' Businesses Don't Work and What to Do About It
More than ten years after his first bestselling book, The E-Myth, changed the
lives of hundreds of thousands of small business owners, Michael
Gerber trepreneur, author, and speaker extraordinaire res the next salvo in his
highly successful E-Myth Revolution. Drawing on lessons learned from working
with more than 15,000 small, medium-sized, and very large organisations,
Gerber has discovered the truth behind why management doesn′t work and what
to do about it. Unearthing the arbitrary origins of commonly held doctrines such
as the omniscience of leader (Emperor) and the most widely embraced myth of
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all e E-Myth Manager offers a fresh, provocative alternative to management as
we know it. It explores why every manager must take charge of his own life,
reconcile his own personal vision with that of the organisation, and develop an
entrepreneurial mind-set to achieve true success.
Distilled small business advice for accounting practices Many accountants in
small and mid-size practices are experts when it comes to their professional
knowledge, but may not have considered their practice as much from a business
perspective. Michael Gerber's The E-Myth Accountant fills this void, giving you
powerful advice on everything you need to run your practice as a successful
business, allowing you to achieve your goals and grow your practice. Featuring
Gerber's signature easy-to-understand, easy-to-implement style, The E-Myth
Accountant features Gerber's universal appeal as a recognized expert on small
businesses who has coached, taught, and trained over 60,000 small businesses
A recognized and widely respected co-author and leader in the accounting field
The E-Myth Accountant is the last guide you'll ever need to make the difference
in building or developing your successful accounting practice.
Details three essential components a business needs to survive developmental
growing pains, leads entrepreneurs through seven steps to success, and teaches
how to revive a dying business
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The E-Myth Chief Financial Officer offers you a roadmap to create a company
that's self-sufficient, growing, and highly profitable.
More than one quarter of the world's people have little or no opportunity to hear
the gospel. While few of the unreached care to investigate the claims of Christ,
they are concerned about their own economic advancement. This is an
opportunity for the gospel. On Kingdom Business proposes a new model for
using business in missions: kingdom entrepreneurship. Kingdom entrepreneurs
are “job-makers,” starting for-profit businesses of all sizes—real businesses that
meet real needs. On Kingdom Business provides a conceptual foundation for
kingdom entrepreneurship and explores its contemporary development using
case studies of kingdom businesses and reflecting on the lessons kingdom
entrepreneurs have already learned. “Probably nowhere can you find the range
of actual examples and keen insights offered by the spectrum of contributors to
this landmark book. We are deeply indebted to both the contributors and the
editors for so stout and comprehensive a set of documents, on so crucial and yet
baffling a challenge.” — Ralph D. Winter, President, William Carey International
University “Forthright, practical, and compelling! On Kingdom Business
addresses the tough questions surrounding profit making in the name of Christ,
and convincingly validates the fact that authentic ministry can indeed take place
Page 18/28

Download Ebook The E Myth Insurance Store: Why Most Insurance
Businesses Don't Work And What To Do About It
within the context of authentic business.” — Christian Overman, Executive
Director, Worldview Matters, Inc. “Kingdom entrepreneurship has come of age as
global Christian businessmen and women unite to extol the virtues of investing in
God's kingdom. On Kingdom Business is definitely recommended reading for
discerning Christians committed to Great Commission ministry.” — John Vong,
Research Director, Geneva Global, Inc. “Businessmen and women are fulfilling
the Great Commission by more than giving money. On Kingdom Business tells
their stories and reveals the methodologies that work in today's world.” — John
H. Warton, Jr., International Director, Business Professional Network “Business is
not a necessary evil or a cover for the 'real work' of missions but a way to create
investments, jobs, economic vitality, and a hearing for a credible gospel. It is hard
work, but these pages are filled with the examples and learnings of extraordinary
men and women—evangelistic entrepreneurs.” — Fred Smith, President, The
Gathering “Today's mission context demands the mobilization of tens of
thousands of businessmen and women committed to spreading the gospel
through genuine business. On Kingdom Business reveals several best practice
models and discusses key issues related to kingdom entrepreneurship.” —
Chuck Madinger, Missions Pastor, Southland Christian Church, Lexington,
Kentucky
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"Suicides are preventable. Even so, every 40 seconds a person dies by suicide
somewhere in the world and many more attempt suicide. Suicides occur in all
regions of the world and throughout the lifespan. Notably, among young people
15-29 years of age, suicide is the second leading cause of death globally. Suicide
impacts on the most vulnerable of the world's populations and is highly prevalent
in already marginalized and discriminated groups of society. It is not just a
serious public health problem in developed countries; in fact, most suicides occur
in low- and middle-income countries where resources and services, if they do
exist, are often scarce and limited for early identification, treatment and support
of people in need. These striking facts and the lack of implemented timely
interventions make suicide a global public health problem that needs to be
tackled imperatively. This report is the first WHO publication of its kind and brings
together what is known in a convenient form so that immediate actions can be
taken. The report aims to increase the awareness of the public health
significance of suicide and suicide attempts and to make suicide prevention a
higher priority on the global public health agenda. It aims to encourage and
support countries to develop or strengthen comprehensive suicide prevention
strategies in a multisectoral public health approach. For a national suicide
prevention strategy, it is essential that governments assume their role of
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leadership, as they can bring together a multitude of stakeholders who may not
otherwise collaborate. Governments are also in a unique position to develop and
strengthen surveillance and to provide and disseminate data that are necessary
to inform action. This report proposes practical guidance on strategic actions that
governments can take on the basis of their resources and existing suicide
prevention activities. In particular, there are evidence-based and low-cost
interventions that are effective, even in resource-poor settings. This publication
would not have been possible without the significant contributions of experts and
partners from all over the world. We would like to thank them for their important
work and support. The report is intended to be a resource that will allow policymakers and other stakeholders to make suicide prevention an imperative. Only
then can countries develop a timely and effective national response and, thus, lift
the burden of suffering caused by suicide and suicide attempts from individuals,
families, communities and society as a whole."--Preface, page 03.
With The E-Myth Contractor, Michael E. Gerber launches a series of books that
apply the E-Myth to specific types of small businesses. The first is aimed at
contractors. This book reveals a radical new mind-set that will free contractors
from the tyranny of an unprofitable, unproductive routine. With specific tips on
topics as crucial as planning, money and personnel management, The E-Myth
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Contractor teaches readers how to: Implement the ingenious turnkey system of
management—a means of creating a business prototype that reflects the
business owner's unique set of talents and replicating and distributing them
among employees and customers. Recognise and manage the four forms of
money—income, profit, flow and equity. Harness the power of change to expand
the company. The book also provides help on a larger level, leading readers
towards becoming business visionaries by relinquishing tactical work and
embracing strategic work, by letting go to gain control. Once put into action,
Gerber's revolutionary ideas promise not only to help contractors build successful
businesses, but successful lives as well.
Unlock Your Artificial Intelligence Strategy to Disrupt Your Competition
On Kingdom Business
The E-Myth Revisited
The E-myth, why Most Businesses Don't Work and what to Do about it
The E-Myth Accountant
The UnCaptive Agent: How to Escape Limitations, Build Incredible Income &
Wealth, and Create the Life of Your Dreams by Starting and Operat
The Ten Principles
Leading Your Business Through Turbulent
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Influence With Honor
The E-Myth Chiropractor: Why Most Chiropractic Practices Don't Work and What
to Do about It
A Riotous History of Uncivil Action
E-Myth Mastery
An Essay on the Fear of Narcissism
Leading a Great Enterprise through Dramatic Change
Presents a new approach to selling that emphasizes not competing on the basis
of the best price, but the highest value--i.e. demonstrating to current and
prospective customers that using your products or services will either cut their
costs or improve their revenues. Distributed by Gale. Annotation copyrighted by
Book News, Inc., Portland, OR
They're among us, but they are not like us. They manipulate, lie, cheat, and steal.
They are irresistibly charming and accomplished, appearing to live in a radiance
beyond what we are capable of. But narcissists are empty. No one knows exactly
what everyone else is full of--some kind of a soul, or personhood--but whatever it
is, experts agree that narcissists do not have it. So goes the popular
understanding of narcissism, or NPD (narcissistic personality disorder). And it's
more prevalent than ever, according to recent articles in The New York Times,
The Atlantic, and Time. In bestsellers like The Narcissism Epidemic, Narcissists
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Exposed, and The Narcissist Next Door, pop psychologists have armed the
normal with tools to identify and combat the vampiric influence of this rising
population, while on websites like narcissismsurvivor.com, thousands of people
congregate to swap horror stories about relationships with "narcs." In The
Selfishness of Others, the essayist Kristin Dombek provides a clear-sighted
account of how a rare clinical diagnosis became a fluid cultural phenomenon, a
repository for our deepest fears about love, friendship, and family. She cuts
through hysteria in search of the razor-thin line between pathology and common
selfishness, writing with robust skepticism toward the prophets of NPD and
genuine empathy for those who see themselves as its victims. And finally, she
shares her own story in a candid effort to find a path away from the cycle of fear
and blame and toward a more forgiving and rewarding life.
“This excellent book is a must-read for current and aspiring entrepreneurs.”
—Booklist Discover how to turn a great idea into a thriving business with The EMyth Enterprise, using the proven methods that bestselling author Michael E.
Gerber has developed over the course of his more than forty years as an
entrepreneur and coach. Michael E.Gerber is THE #1 name in small business and
his company, E-Myth Worldwide, boasts more than 52,000 business clients in 145
countries. The E-Myth Enterprise shows readers how to get started—because
simply coming up with a brilliant business idea is the easy part.
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A unique guide for the crucial start-up phase of a business So much attention
goes to business practice and operation, yet the majority of ventures still fail.
One area often overlooked is preparation. Too few entrepreneurs ask themselves,
what are you supposed to do before you start your start-up? The Most
Successful Small Business in The World gives you Michael E. Gerber's unique
approach to thinking about the meaning of your company by applying his ten
critical steps; a process you must go through long before you ever open your
door. With these simple principles, based on expert Michael Gerber's years spent
helping countless entrepreneurs, you'll take the essential first steps to lay the
groundwork for building what Michael E. Gerber calls The Most Successful Small
Business In the World! Author Michael Gerber has coached, taught, or trained
more than 60,000 small businesses in 145 countries Free Webinar with Gerber for
book purchasers Gerber's Ten Principles cover everything from defining the
meaning of your company, teaching you how to think about systems, the
importance of differentiation, perfecting the people within your business,
acquiring clients, and more If you're ready to make your business dream more
than just a reality, and resolve to do something bigger than you ever imagined,
The Most Successful Small Business In The World will provide you with a
stunningly original process for thinking yourself through it. Yes, you too can
create The Most Successful Small Business In The World...Michael E. Gerber will
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show you exactly how to do it.
Leading a real estate investment business can seem like a daunting task, with
too few hours in the day, too many petty management issues, and constant fires
that have to be put out. The E-Myth Real Estate Investor offers you a road map to
create a real estate investment business that's self-sufficient, growing, and
highly profitable. Take your business to levels you didn't think possible with this
unique guide!
In today's highly competitive realm of professional service firms, the quest for
individual stardom is at an all-time high. The temptation to rack up the most
billable hours and out-perform one's fellow advisers is often irresistible. But it is
also shortsighted and terribly counterproductive, according to world-renowned
authority and acclaimed author David Maister. In this groundbreaking book,
Maister issues a much-needed wake-up call to today's professional service firms.
Arguing that a far greater contribution to a firm's success can come from those
who find fulfilment in seeing other's succeed rather than those who assume the
role of "most valuable player". The author outlines and discusses in detail the
nine key "people" issues upon which successfully managed and profitable
organisations rely. Supporting his findings with a range of compelling data,
Maister demonstrates how and why firms that emphasise the highest standards
of employee professionalism are invariably more financially successful than
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those that don't.
Jack Welch built GE into the most successful American corporation of the late
20th century. He accomplished this by focusing on quality, insisting on
innovation, and forging a series of innovative business strategies that
transformed GE from an overly bureaucratic, slow moving, and self-satisfied
dinosaur into a lean, agile competitor.Like Jack Welch himself, Get Better or Get
Beaten, 2nd Edition, continues to carve its own path and call its own shots.
Updated to reflect the realities of today's 24/7/365 global e-conomy, this classic
management manifesto gets in your face and tells you what you need to know.
For virtually every business situation, it answers one overriding question-- What
would Welch do? --with clarity, purpose, and a singular focus on achieving
bottom-line results.Small enough to fit in your coat pocket, yet bursting with
Welch's leadership secrets on every page, it paints a compelling picture of how
to teach employees--and yourself--to accept nothing but the best. Look inside to
discover:Strategies Welch used to pull off the largest acquisition in GE's
history--the stunning $48-billion purchase of Honeywell How Welch is using ecommunication to energize and revitalize every corner of GE--from the mailroom
to the boardroom The inside story on Six Sigma--Welch's sweeping quality
initiative that is the foundation of GE's success Jack Welch is a no-nonsense
leader and has acknowledged that, when preparing for a speech, he has
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frequently peeked into Get Better or Get Beaten. Hard-hitting and honest, it is
today's most entertaining and enlightening book on climbing to the top of today's
corporate ladder--and doing what it takes to stay there.
Leadership
Jack
Why Most Legal Practices Don't Work and What to Do About It
Get Better Or Get Beaten
The E-Myth Landscape Contractor
A New Brand World
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What Managers Must Do To Create A High-achievement Culture
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The E-Myth Enterprise
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