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This volume supplies cost of living information from major cities worldwide. There are reported prices for products and services drawn from a variety of sources, including statistical reports, association databases and periodical literature.
`There?s no business like the car business!? Within months of its launch in late 1998, with every well-known global automobile brand jockeying for a foothold in a small-car market almost monopolized by Maruti Udyog Limited, Hyundai Motor India?s debut production, the Santro, emerged as a force to reckon with. The first car
to be conceptualized and designed for ? and then developed and manufactured in ? India, the `Sunshine Car? has, over a period of sixteen years, set the record for the quickest small car brand to go from zero to one million units sold. It achieved profitability for Hyundai at an unprecedented speed and made an impressive global
impact as a made-in-India automobile in markets as diverse as Algeria and Zimbabwe, Western Europe and North America. In Santro: The Car That Built a Company, BVR Subbu, who spearheaded much of the Santro?s success, reveals the hitherto untold story of how this small car made such a big impact. Vivid anecdotes
detail the challenges of introducing a new product in a new market, the canny business strategies that were employed to get the better of rival brands, the unforgettable marketing campaigns that made all the difference ? and the thrills of the high-stakes power battles and everyday drama that characterize corporate India. By turns
revelatory, insightful and delightfully engaging, this is a business story with a difference about a car like no other.
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Volume One traces the history of Opel and Vauxhall separately from inception through to the 1970s and thereafter collectively to 2015. Special attention is devoted to examining innovative engineering
features and the role Opel has taken of providing global platforms for GM. Each model is examined individually and supplemented by exhaustive supporting specification tables. The fascinating history
of Saab and Lotus begins with their humble beginnings and examines each model in detail and looks at why these unusual marques came under the GM Banner. Included is a penetrating review of Saab
through to its unfortunate demise. Volume Two examines unique models and variations of Chevrolet and Buick manufactured in the Southern Hemisphere and Asia but never offered in North America.
Daewoo, Wuling and Baojun are other Asian brands covered in detail. This volume concludes with recording the remarkable early success of Holden and its continued independence through to today.
Volume Three covers the smaller assembly operations around the world and the evolution of GM's export operations. A brief history of Isuzu, Subaru and Suzuki looks at the three minority interests GM
held in Asia. The GM North American model specifications are the most comprehensive to be found in a single book. Global and regional sales statistics are included. GM executives and management
from around the globe are listed with the roles they held. An index ensures that these volumes serve as the ideal reference source on GM.
Globalization and Regionalization: Strategies, Policies, and Their Economic Environment puts you on top of the world, with the big picture of global trade and rapid business internationalization at your
feet. Youâ€™ll see how the two opposing market forces, globalization and regionalization, have created a new international trade environment. In addition, youâ€™ll see how the recent upsurge in
preferential trading arrangements, the new technologies adapted by firms, and the foreign direct investment (FDI) and trade policies of countries and blocs have combined to dramatically change how
and why international business is conducted. Globalization and Regionalization is just what it says it is--a guide to understanding the strategies and policies that countries and firms employ to prosper
in an international business environment in which globalization and regionalization seem to act as opposing forces. In this unique volume, youâ€™ll discover how some of the top competing business
scholars in the world see the way that regionalization and globalization can function as complements to each other, actually becoming the building blocks that lead to global strategies. Specifically, this
book gives you world-class information about: how to evaluate trade creation and trade diversion at the country level the dynamics of optimal entry strategy for multinational enterprises (MNEs) the
effects of differences between countries’competition policies on cross border mergers and acquisitions the internationalization of services through international banking strategy how an open door
policy allows China to play an important role in the recrudescence of globalization Vietnam as host to foreign business activity Globalization and Regionalization is the collective and international result
of the World Conference on Globalization and Regionalization at the University of Paris I Pantheon-Sorbonne. If youâ€™re an educator, international business director, scholar of international studies,
or entrepreneur, youâ€™ll definitely want to get the information that was presented at this important international venue. Overall, this collection will give you a clearer picture of the current direction
of international trade in todayâ€™s rapidly shifting and progressive global trade environment.
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A research bulletin for the worldwide automotive industry.
This book examines the dramatic increase in automotive assembly plants in the former Socialist Central European (CE) nations of Czechia, East Germany, Hungary, Poland, and Slovakia from 1989 onwards. Enticed by relatively lower-wage labour and significant government
incentives, the world’s largest automakers have launched more than 20 passenger car assembly complexes in CE nations, with production accelerating dramatically since 2001. As a result, the annual passenger car production in Western Europe declined by more than 20%
between 2001 and 2015, and alternatively in the CEE it increased by nearly 170% during this period. Drawing on case studies of 25 current and former foreign-run assembly plants, the author presents a rare historical account of automotive foreign assembly plants in the CE
following this dramatic geographic shift. This book will expand the knowledge of policy-makers in Europe in relation to their pursuits of FDI and will be of great interest to scholars and students of business, economic history, political science, and development.
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The economic, political, and international profile of Central Asia has been the subject of much speculation since the region emerged from under the Soviet banner. This book offers
systematic, informed analysis of developments in the newest of emerging market regions by a team of international experts, including leading in-country specialists. After an astute survey
of political regimes by Umirserik Kasenov, Boris Rumer and Stanislav Zhukov present a comprehensive analysis of economic development and integrated issues. In the final four chapters,
focused attention is devoted to foreign investment and trade questions and the most critical challenges confronting the two largest states, Uzbekistan and Kazakhstan.
This book demonstrates a broadly successful transformation process that has been limited by challenging political, economic and social constraints. David Turnock traces the complex issues
that have influenced Romania's reform and restructuring programme since the revolution at the end of 1989. The book will be of invaluable interest to students and researchers in the fields
of regional economics and post-communism, as well as readers with a general interest in Romania, the Balkans or the EU.
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Strategies, Policies, and Economic Environments
Discover what happens when a young man leaves everything familiar behind including his office job and travels through 19 countries on a leap of faith to fulfill a desire to meet Christians around the world. With no plans but a God-filled human spirit longing for adventure and fellowship, will God fill his
every need richly when he seeks Him according to Philippians 4:19? As a sojourner with no home, can he be at home and be a fellow citizen with the brothers and sisters of the household of God, the church, wherever he travels (Ephesians 2:19)? Through Christians and other people he encountered,
the author presents the culture, history, food, budget travel advice to save you money, and crazy experiences for each country. Join his adventure through the world but also through life (priorities, money, sins, illness, death, etc...are explored through global and believers' perspectives). It is the
author's sincere hope that your view of the world and God will be broadened and enriched after reading this book.
The second edition follows the highly successful first edition in filling an important under-served niche in the strategy arena: a casebook on business strategy in Asia. As a teaching tool, the usage of case studies is widespread in business strategy courses. Many case studies are focused on
companies from developed economies, especially from the U.S. and Western Europe, leaving a large void in terms of understanding the strategies of Asian companies. This book aims to fill this void in the current offerings of textbooks. Written by experts on Asian business, it is a unique and
comprehensive collection of cases about the strategies of Asian firms. The cases are wide-ranging, covering a diverse range of issues, geographic contexts, industries and decision situations. The rigor and depth of information included in each of the cases provides considerable versatility to
educators in terms of usage at various levels. The cases have been carefully chosen to represent the geographic and economic diversity of the different countries, industries, and firms within Asia.
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